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mental health 
campaign: let’s talk

Chevron’s Employee Assistance and 
WorkLife Services



Employee Assistance and WorkLife Services

Chevron’s Employee Assistance and Worklife Services is an 
internal program, with advisors located in California, Texas 
and Louisiana. 

Since 1970, the program has helped employees, dependents 
and retirees resolve and address a broad range of problems, 
including some of the following:
• Family/relationship issues
• Major changes in life/stress
• Work-related concerns
• Critical incidents & threat of violence
• Drug & alcohol concerns
• Adjustments to international assignments
• Management consultations
• Fitness-for-duty consultations
• Community referrals where available



why focus on mental health at Chevron?
Value Drivers 

Employees, family members and contractors of Chevron are 
equally as susceptible to an untreated mental health 
condition as the 20 – 25% of the general population who are 
living with a mental health disorder.

Oil and gas industry workers also have special conditions 
that can exacerbate mental health issues:

● 65% of our workers are in safety sensitive jobs, often 
high-risk positions.

● Rotational night shift, 28-on/28-off work schedules. 

● Work assignments in remote locations.

● Travel requirements across time zones.



why focus on mental health at Chevron?
Value Drivers 

For more than three decades, Chevron has built its 
culture on prioritizing safe operations ahead of any 
other value.

“Do it safely or not at all”

● Safety depends on many factors but starts with 
the worker performing the task.

● Workers distracted by depression, anxiousness, 
concerns about children, family and substance 
abuse will not perform with the attention to  safe 
operations that Chevron prioritizes.

● Behavioral health is rising in terms of disability 
leave claims.

good
mental health

is
essential to

safe operations



our mission

Increase Chevron’s 
awareness and 
response to the reality 
and risks of hidden 
mental health issues.

Chevron’s Employee 
Assistance and 
WorkLife Services 
Program is launching a 
three-year Mental 
Health campaign: Let’s 
Talk.



what is it?

Mental Health – Let’s Talk 
is an integrated mental health 
campaign addressing 
depression, anxiety and 
postpartum depression. The 
campaign is designed to impact 
both domestic and international 
locations. 

It includes:
● A visual identity 
● A social campaign
● An educational component
● Outreach events



our goalIn 2019, the campaign will focus on increasing 
the awareness of mental health at work.

In 2020, the campaign will focus on raising 
awareness of mental health resources both 
internally (50-year celebration of EAP services) 
and within local communities. 

In 2021, the campaign will focus on increasing 
awareness of mental health at home and 
developing community partnerships.

what is it?



our approach
The campaign will be featured at our Chevron domestic  
locations through print materials (including poster boards 
and flyers), live workshops, webinars as well as an 
integrated e-marketing campaign on our intranet and 
social media channels.

The campaign will be culturally and geographically 
altered for implementation in five international locations: 
Australia, Singapore, South Korea, UK and Shipping.  
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let’s talk surveys
A baseline survey will be established by soliciting input from targeted 
employees and locations during Q1 (locations include Covington, Mid-
Continent and South Korea). A follow-up survey will be solicited from the 
same targeted groups during Q4. 

Please state your level of agreement or disagreement with the following statements 
on a scale (1 – strongly disagree to 5 – strongly agree):

1. I am comfortable with identifying signs and symptoms of mental health issues 
such as depression or anxiety.

2. If someone needed mental health resources, I am comfortable identifying 
resources in my community.

3. I am comfortable speaking about mental health issues at work (e.g. 
colleagues, friends, supervisors, EAP, etc.).
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let’s talk campaign 2019 
• Internal development of a “mental health” website 
• Online advertisements, poster boards, articles, email blasts, etc.
• A series of posts across all of Chevron’s social media platforms (internal and 

external) where approved.
• A series of in-person and online workshops during the month of May, to 

recognize Mental Health Month. Topics include:
• Mental Health and the Arts in Covington, LA (approx. 30 attendees in-

person; 220 via Webex)
• Mental Health and Stigma in San Ramon, CA (approx. 80 attendees in-

person; 250 via Webex)
• Mental Health and Sleep in El Segundo, CA & Richmond, CA (approx. 

15 in-person in El Segundo, 65 in-person in Richmond and 375 via 
Webex)

• In-person and online workshop on postpartum depression
• How to Recognize Postpartum Depression – presented by Dr. 

Shoshana Bennett in San Ramon, CA
• Corporate leadership buy-in, including attendance or participation in events
• Week-long host of activities during the week of World Mental Health Day – in-

person/online workshop, panel discussion on mental health and a mental 
health volunteer activity.
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other key focus areas
• Opening of a child care center in Midland

• Expansion of breastfeeding and parenting workshops, including Infant and 
Child CPR classes

• Elder care workshops

• Take Your Kids to Work Day in multiple locations

• Further expansion of postpartum and maternal health workshops



it’s time to prioritize mental health

If you have any questions about the campaign, 
feel free to contact:
Brian Walker, EAP Associate Manager
BWKN@chevron.com
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